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Chapter 1

Introduction to E-views

Introduction

Every econonty consists of mmmerous fctors which are interrelated and intra-related For example, a
company’s stock prices can be seen fhucusting due to changes in the organizational stochire; exchange
rates are deterrnined by interest rates and other factors. But a question arises, how these relafionships have
been established? How ons has estimated that one variable affects the other? This can be understood by
mderstanding the modeling of such relationships. Modeling refers o the process of fixng the
mathematical equations, deriving results out of them basad on some set theories and applications. Like
such a general equaton expressing sales, the total of varisble costs, fxed costs, and profits.

Economic medel and Econometrics

A mathematical equation foromlsted to shudy the behavior of the economic vanables, between them can
e said to be an economic model. When these models are meagsured, and results are deduced in terms of
estimations, an econometric model is said to be m existence Any regression equation is 4 form of an
ecpnomeiric model, perse some assumphions to be satisfiad

The use of statistical techniques o the fnsncial problems can be termed finandsl econometrics. For
instance, to forecast fihwe prices of stocks, econometric medeling can be used These help in analyzing
the modals explaming relationships between variables enhance the formation of working models, which
ass5ist the dedision-making processes. The cases of testing the volatility of diferent stocks, co-movements
between varions stock markets of nmltpls countries, forecasting fiture prices and spot prices, and credit
riing determination of various imvesoment insmments becomes easy by econometric modaling.
Econometrics modeling can be done nsing various sets of data, which can be classified info three broad
e

1. Time Saries Dan

The data available for some time is time-series data. It can'be of sy fequency, daily, monthly, quarterly,
ar yearly. The data of stock prices, exchangze rates, order flows, efc. are available for a certain period. It
can be of quansitative and qualitative nahme. For instance, the study of the day of the week, a survey of
the financial products purchased by prvate individwesls over some time, a credit rating, atc.

2. Cross-Sectional Diata

The data senes are available which are collected af a poimt of time, like hefore and after the effect of the event,
credit ratings of the fom, et



Chapter 2

Step by Step Guide to Reference Manager ‘Mendeley’

Introduction to Mendeley

Mendaley refarence manager is one of the easy, quick and free tood available which helps the researchers
o manage the database dowmloaded fom different sowrces. It is user fiendly and reduces the siress of
menaging the research papers so that the writer can work with great flow and flawleszly. Looking at the
impormance of citing the research papers wilized in the mamisonpt from ethical aspects of mamschpt
Writing, it is indeed very imporsnt to nclude every paper nsed in the reference list with complete citaton
in text amd in references. This not only reduces one type of plagiarizm but also highlizht the writinz ability
as well as research knowledze of the suthor.

Mendeley helps

T save all the references, sllowing one to segregate in different folders.
To copy snd click the reference in desirable format like APA WMIA efc.
To link 35 word with Mendeley and change references across.
Tomakes PDF reading easy with note taking and tagzing mder different labels.
To remrves redundancy of decument
Section I

Step 1: Imstall extension and sign in after creating acconnt

The initial step for the begninners is to dowload the mendeley from the suthentic wesite La.
www.mendeley.com (figurel) Mendeley is a versatile reference manager which is ‘free’ and
simply login based available for windows as well as a other operating systems depending on the
nser’s choice (figure 2). By clicking on the download option the bowser takes few seconds

How to Setup
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Effect of Perceived Usefulness, Perceived Enjoyment, and
Social Pressure on Continuance Intentions of Online
Shoppers

5. 5 Bhakar, Shilpa Bhakar, Pravem Aronkar, Prabal Pratap Simgh, Urmatl Gupta, Shalin
Shrnvastava, Gyanendra Pargiuli, Sariiha Prila

Absztract

Cmline shopping is the main foous of thiz work and the mlstionship between Percefved
Usefulness, Perceived Enjoyment and Social Pressare with the Confimance Infentions of
shoppers was evaluated Further, the survey conducted on smdents is wsed for testing the model
of the study. The major findines of the stdy indicate a positive effect of Perceived Usefulness
oa Contimnance Intentions snd & similar effect of Social Pressure oo Contimiance Intentions. The
Confimsnce Infens ons are directly affected by Perceived Usafulness and Social Pressume.

Eeywards: Percenved Usgfilness, Percenved Enjoymeni, Social Pressure. Contmmrance Intentions,
amd Onling Shopping
Introduction

Amid the incressing nse of coline shopping due to reach, comvenience and acceptability there is a
need to evaluate the reasons behind online purchases. Moreover, online parchases are the oumcome
of 3 variety of factors that lead to customess' infentions to contimee online shopping.

Perceived Usefolness

Fhou et al | (2007) defined perceived unsefulness (FLT) as a "customer's subjective possibility that
nsing an paline store will raise his competence and valee in the acquisiten process, such as
information search, price comparison, msking payment, tracking orders, placing an order, and
evaluanng services”. ('Cass and Fenech (2003) defined PUT "as a substinge for exminsic stiombos
factor indicating its affitmative pressure on & consumeT's infent to adopt e-shopping”. Davis et al.,
(19280) defined PJ "as person's behavioral intenfion towards online shopping, based on a cognitive
assessment about their shoppine performance mprovement™. Bames and Videen (200:0) defined
P "as the ahility of the online site to provide services to a buyer which are helpfial, bat not if their
expectation: not mest”.
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Impact of Liberalized Trade on Real GDP: Evidence
from Emerging ASEAN Countries

Nenvite Natheret, Gurgiam Dhviveds, Aradhang Bhopte, Prof Mehesh Glumive, Bharti Mimifas,
Nimerasa Shrivastmag, Pooja Tadev, Deepa Rajput, Surabhi Gupia

Absiract

The associztion between liberalized rade and the economic activities of 3 comioy has been a debasble
izsue for a long. To uplift the economic development of 3 nation, the open econonty is deemed to be a
better solution, which mamy developed and developing counmies adopted sooner or later. The ultimate
focus of this paper is o fnd ouwt the impact of liberalized made on real GDP, especially for emerging
ASEAN countries. For this purpose, § commtries (Singapore, Philippines, Malaysia, Thailand Vietnam
and India) wese taken as samples. The variables of the smdy taken into consideration were real (GDP and
opening up of rade, which fiorther consisted of FDI and internationsl made. E-views soffware was nsed
on the collected Panel data set. The results sazgestad that the fixved effect model 1= mors appropriste m
the comtext of the present study. It can be conchided that all the three wariables mport, export, and
infernational trade affect economic zrowth.

| Eeywords: Liberalized Trade, real GDP, Iiarnational trade, ASEAN

Introduction

Intemationsl trade plays a sipnificant role in the upswing and dewnnen of economic activites of any
conniry. It affecs the economy in different ways as it helps in genemating employment and in the
formation of capital. Both help in improving the living standsrds of the citizens and ultimately eculted
in a higher level of GDP and (ZDP per capita income. Both the developed and developing coumiries are
reducing tariffs and adopting open ecomomic policies for promoting srowth snd erployment throwgh
incTessing export and encouraging imvestment (Pritchest, 1994). FDL imports, and exports characterize
the most inportant aspect of intemations] economic integration. Fegionsl assimilation always helps in
rationalizing the resources m 2 way to achieve sustamable development of szl the regional blocks
associsted with & group. The majority of developing couminies are liberalizring their economies to atract
FOW to invest, enpage and captivate, thereby becoming fascinating destinations. Opening up of Trade is
considered sn ioportant indicator that can create proficient exploitaton of esowces and efficiens
techmological efficdency that fetch high foreizm exchsnge which is ccal for developing the less
developed sectors ofthe econonty. Eficiency in imestment and inrease in the market size is the outcome
of rade openness.

The foremost aim of ASEAN{ Assoctafion of Southeast Asian MNagons) is to speed up social progress,
and ecomomic growth and to encourage trade and development (Bhatr, 2014). Indonesia, Malaysia,

a1
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Impact of Curiosity and Interaction on Learning

Garima Mathur, Indira Sharma, Raghunath Reddy, UL Ravi Eumar, Gaeima Arora, Abhinay
Ehamdehval, Sumree Qureshe, Amrapali Sharma

Abstract

Leamning is an inherent part of every individnal thoush it varies from one person to snother depending
upon their curiesity to leamn. As per many theories, leaming takes place through interaction also. Althowszh
it firther varies socording to the kind of interaction. This research paper is an addition o the theory where
Curiosity and Interaction predict Learning. The research was done on 150 stadents of the mansgement
college of the Gealior rezion and finally, the stady revesled that leaming can be better ensured in the
cases where students are more curious or interact with teachers and other studeats on subject-relaed
mALieTs.

\Keywords: Curtosify, Interaction, Learnimg

Introduction

“I'care my ayas, only for a moment, and the moment gone all My dreams, pass bafore My @aas, a cLriosiy,
st in the wind, all they are is dust in the wind. ~ EERRY LIFGREN

Cumiosity gpuides an individual towards the acquoisiten of kmowledgze, skills, and explonng the world
(Barhyne, 1954; Loewenstein, 1994; Fashdan et al., 2004; Litman and Jimerson, 2004; Litman and Silvia,
2004). It is a term that we use in owr day-to-day life It is an eminence comprising of exraordinary
thinking such as exploration, imvestizagon, and leaming which is evident by observing bumans and other
amimals. I is considered the mother of all sciences and has been a major impems behind immomerable
scienfific discoveries and the sdvancement of civilization. I is considered the bizgest factor in gaining
knowledsze or its expansion. Being curious always open up new apernmes of thoushis, perspectives, and
ideas that facilitate leaming.

Imagine that you are searching a web portal, for something particular. In that process of probing, you
came acToss another inrizwng question that is mind-teasing and therefore requires an answer. Yoo kesp
surfing and ultmately can find a suitable answer for it and finally assist you in quenchineg youwr curioos
thirst for knowladee. This illusration creates a novel sieaton in which 2 person’s grey cells are mggersd
to take action for satisfying their thirst for knowladge.

Leaming is the process of scquiring knowledge. And it should be effective and efficient. Curiosity is a
key inpredient of leaming. As cumosity mesns having a srong desire to leam something, therefore we
can conowr that ouriesity is directly related to learming There are vanous ways throngh which stedents
can develop aumosity and sensthen their leamming. It is a basic tendency of iman beings, which makes

50
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Relationship Between “Financial Behavior” And Financial
Position: A Study Of Investors

Tarika Singh Sibarwar, Monika Gupra, Emuka Gupea, Niata Sharma, Mangj Mishea, Awrtta
Sy, Vamdmon Jain, Mayank Eushwah, Naoan K

Abstract

The capacity o administer one's income and to deal with financial adversities has its imponance not ooly
for an mdividual and houssholds bat for the economy as 2 whole. Onver the period. the cases of bankmuptcy
in Indiz are escalating. The imesponsible “Financial Behaviour" amons the people sccounts for the meajor
reason conmibating to such a trend . Financial planning has attached greater importsnce to itself, especially
in the present era where the cost of living is on a rise. Againct this backdrop, this study put forward to
imvestizate the connection between "Financial Behaviow " and the "Financial Pesifion” of an imvestor.
This study is mamly based on prmary data which was collected throush a self-administered samey
disiributed amone people who have made any kind of investment decision. Contrary to the popular moyth,
the smudy found that "Finacial Posidon” iz mainly determined by the "Financal Behaviour" of an
indiviceal imvestor. The study confimied a sigmificant positve cansal link between the “Financial
Positon” and “Financial Behaviour” excamined via linear regression analysis As sach promoting financial
literacy among mdividuals would belp m improving "Finencial Positon” snd supplement thermn in making

|Keywords: "Financial Enowledee”, Household debd "Finameinl Position™

Introduction

Individuals in India have different "Financial Behaviour” and indolge in such "Financial Behaviors daily
and these behaniors affect their fnancial well-being. Onver the years, "Finsncial Behavior” has recefved
the attention of relevant scholars. The aspirations of an individusl to keep up with society and show that
they are better than the others are on the nze leading to the poor management of finsmcizl resources and
nming out fo be overspending The less availability of social seonrity schemes for individnal benefits has
also added to the nsing cost of Iiving adding firrther to the reasons for bankmupecy.

If we see the facsheet of individuals of Indian ongin, living in Gwalier, it was found that there is an
upward trend m the graph showing no. default cases nising

According to the report dismibuted by BEBIL 84% of the sbhumdance of Indian family umits are
predominantty in the type of "land and other acmal prodocts, 11% in zold and the lefiover 5% in monetary

Al
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Impact of Customers' Shopping Orientation
on Purchase Intention

Sharlja Bhabar, Abhay Dubay, Mesha Fadoy, Radha Eriskma Dubsy, Gewhher Ahmad Wi,
N Soundarya, Anfit Parashar, Deepika Chouhan, Fipu! Smgh Sisodiya, Aradhana Faday

Abstract

Miow a day's costomers are purchasing lots of products from online retail stores. Worldwide it has been
ohzarved that the use of online ratail stores by costomers is nreasing day by day. We have conducted
this smudy on males and females who purchase groceries from oaline retsdl stores. The major objectdve of
this research was to test the impact of shopping orientstions on purchase imtentions. A sample of 412
respondents was identified to fulfill the objective using the non-probability quota sampling technigue.
The results indicated that recrestionsl and economic shopping orentations have a significant impact on
purchase intentions whereas no significant impact of personalized shoppine orientaton was foumd on
purchase imtention.

| Eeywords: Shopping Origntation on Purchase Drtention, SEM awalvsis

Introduction

The Intermet has become part of our daily life. In the initial years of its development, it was used only as
8 commmmicstion tool. Gradually with the prowing populanity of the Internet, it has atracted the attention
of sellers as well. Todsy we can bay almost everything on Internet from products of daily use such as
groceries to high imrolvement products sach 2 cars, houses, fomitwe, etc. With the increase in online
purchasing of prodocts and services, marketers, s well as acadenvicians, are conducting lots of research
in this area to understand consumer behandor in online ying.

The remarkable acceptance of online buying is atractng the attenton of researchers to identifyine the
reasons behind purchasing online An mmderstanding of shopping onentations might be an indicator of
cnline purchase intemtions. For this reason, the topic we have chosen for owment research is rying to
identify the impact of shopping orentaton on purchase intention. Fesearchers in literstore have identified
differemt types of shopping orientations such ss; eight shopping orientations (four online snd four ofline)
have been proposed by (Swinyard and Smith; 2003) in their research which was Later extended by (Allred
et al) by adding two more shopping onentstions that are Shopping lovers, evalne leaders, and
socializers. Girrad proposed two more shopping onentations namely recreational and comvenience in his
research on cell phones and perfimmes

=
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Waorkplace Bullving As An Antecedents to
Job Insecurity and Intention to leave

Geauray Jairwal, Sonal Saeena, Ameita Strivastava, © K Damitre, Ashwan Sharma, Shailash
Prabium, Protlzha Saoena, Peer Jovaid Ahmed, Soniya Ehgiurfa

Absztract

The working environment at the workplace is a very important aspect of an employes's life. An employes
is more comfortable in a positive emviromment than in 3 negative environment. But sometimes, the
employes has to face bullying in his workplace. Workplace bullying is a negstive practice (Wiedmer,
2011) that stops an employee to perfiorm. It's a behavior in which an employes is not expected in his job
and thinkine to leave his job. It may also lead to Job Insecurity. This paper has tried to imvestigate the
relationship betwesn Workplace bullying, Tob Insecarity and Intention to leave service sector employess.
Drata was collected on a Likert scale from the academnicians and bankers working in Gwalior {Indis). The
data was validated through melisbility snd face validity. The research was also med to find ow the
mderiying factors of WE, 1T and IL. Fewlts reflected a significant linear positive relationship betwesn
ullying at the workplace and Job Insecurity. The finding also supported the sigmificant relatonship
between WE and Intention to quit.

| Keywords: Workplace bullying (WB), Intention to quit (IL), Job ferecetty (JI).

Introduction

"Workplace bullying" was coined by Andres Adams (1997), a journalist by profession, although; this
negative employes bebavior inan organization was for the fret ime recogmized in the 1980 in Swaden,
Wodkplace bullying is a negative behavior that ocowred frequently to those working in the organization
(Wiedmer, 2011). In this behavior, a person wsed nses sbusive lanemage and theears, which leads o
hostility or may prevent others from doing their work. (Mchullen, 2011) stressed that the responsibility
o implement podicies related to the punishment of this type of behavior lies with the organizations. Anjum
et g, (2011) in their study snalyzed that workplace bullying results in high costs mot oaoly for the
employees but also for the organization and it may have a devastating impact on the victims.
Hange et al | (2010) in their research indicated that WB results in anxiety and depression amongst the
employess and also leads to dissansfacdon, increased tomover, and absentesizm Further results indicased
that those individusls who experienced bullying also behave in the same mamner 6 mesns that
organizations must discomrage bullish behavior and nmst develop a mechanizm to stop it
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Exploring factors contributing enhancing Satisfaction
with respect to Health Services

Nischay Upmanmpy, Askish Taday, Aditya P. Singh, Pooja Fadav, Amir Euonar Singh, Dinesh
Mizrer, Neha Fadm, Shelhar Suman, dart Eaurm

Absztract

The Heslthcare sector is 3 service sector; hence the heslthcare service providers meed to keep ther
customers satisSed. There are different sntecedents of customer safisfacion in healthcare semdces,
however, the perception of & customer towarnds different factors will decide his choice for a healthrare
service provider. This sdy explores the perception of the customers of the healthcare sector for different
factors, like satisfaction, Hospital image service quality, and value of the services. The prime objectve
of this stedy was to identify the relationship betwesn perceived service quality, perceived patent
satsfacdon, perceived hospital image and perceived value conceming healtheane semvices. The research
was exploratory and nsed a re-standardized questiommaire to collect the data. The total sample size fior this
study was 200.

\Eeywords: Parcenved Qualily, Percenved Faiue, Hozpiial Image. and Petent Satigfaction

Introduction

The heslth sector is important in beman life. Mo society can thrive in absence of a proper health care
facility. Even health care facility is an important indicator in decding the competence of any couniry,
city, or state. The city wherein homans live mmst have appropriste healthcare fadlities for all sections of
soclety ensurmg their wellbeing The present stady enables us to understand the small city like Gaalior
healthcare facility. the city administoafion must ensare, provide proper healthcare facilites to the
residents. There is two main two respective bodies' fimction to consider for medical care and trestment.
There are governments as well 35 private medical facilities each catering to 3 different sroup of people.
It all comes dewn to affordability, quality, value, the image of the heslth crpanization. and the facilities
3 patent is looking for Patents, who are healthcare services clients, are only satsfied with the services
that they perceive as guality (Fayral 2014). The public health care facilites are taken care of by the
ceniral and state govemment and ensure healtheare services free of cost or at subsidized rates to the low-
income group in Tural and urban aress. There are many govermment hospitals across Geavalior providing
health services to the weent need of the soffering padents. Government Taya Arogya Hospital, Ciwil
Huospital in Hajira, Thatpur Government Hospital and NE.C are a few of them which are providing health
care services to residents of Gwalior. The hospital sees people coming from across the entire district
receive spedalized trestment for certain medical conditions. The medical facility has both inpatients as

21
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Eole Conflict and Role Overload as
Predictors of Jobh Stress

Richs Banerjee Smrita Bhedouria, Sanjay Guptz, Rishita Sengar, Pinkal Shah Mayuri Chkraborty,
Fajnandim Singh Ekta Guopta, Sogandha Joshi, Harshita Goswann

Abstract

The purpoese of this study was to determine the impact of role conflict and overload on job stress n service
sector employees (faoulty members of professional colleges) in the Gaalior region. A sample size of 300
questonnaites was chosen, of which 273 were helpfil because other responses were excluded After all,
one of HOTe ifems were mussing, so the finsl 273 responses were nsed for data analysis. The data fom
the sample was collected using standsrdized questonnsites that were sraded on a five-point Likert scale.
To imvestigate factors underiying role conflict, role overload, and job sress, the dats was analyzed usinz
the Cronbach relisbility test and principal component factor analysis. The use of regression analysis
assisted in the discovery of a substantisl posifive link between tole conflict, role overload as an
independent varisble, and job soess.

| Eeywords: Role Conylict, Role Overload, Job sress

Introduction

Fuple conflict is & condition when two or more responsibilifies or expectations are placed oo a person or
employee but the different demands camnot be folfilled together as they are incompatible with each other.
It is zenerally 3 namral phenomenon that imean beings are affected by nmiltiple levels of anodery

Role conflict (RC)

BC happens when the rolas that 8 worker s expected to perform are mismatched or they are not an
incompatibility with the other role or responsibility. This crestes anwiety in a worker a5 coping with
different roles would be difficult A person experiences BT when one finds dragged Im mamy
commands. BiC can be somewhat for a Litfhe time, or a starched duration. It can also be connectad to
simational experiences. When separate and incomparable roles are expected Som an individusl it zives
rise to Fole. It ocoars when an employes or individnal is tom betwesn different roles for different social
or formal groups or when a person is asked to complete various characters within one association. For
exanmple. an employes with both operstiveand administrative roles in 8 similar division undertakes the
coniradictory reles of overseer and worker.
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Examining Impact Of Social Media Marketing Efforts On
Customer Satisfaction Through Brand Image

Ruturgi Baber, Sneha Ragput, Pogja Mizhra, Lotica Surana, Pogja Bhakuni, Niki Jain  Tebchandra,
FPailmi Satw, Lakzhwmaiah Botla

Abstract

A lot of different scholars and institations have acknowledged that S, plays a vitsl role in satsfying BI
and customer needs o this day and age This imvestigation delves into the comelaton betaeen SM (SM)
and BI (BI). Fesults of the survey were compiled and response rates were obimined from a total of 133
onstomers, including the readers of this website. Fesponses were self-adminiztered on an indnaduslizad
survey. That study proved that BI is critical to Customer satisfaction (C5) in SM.

\Eeywords: Brand Fnage, Social Media Marketing, Online Shopping

Introduoction

M gives customers & whale new set of crestive options to work with. For costomers, 5M is a tool for
eafing comtent snd conmumicating with varous customers. Likewise wsing the intemet to find ous what
is being said sbowt your company on 5M sites can be a memns of acquinng preference information. Some
orzanizatons have created an exiraordinary amount of sroups to deal with thedr chips aaay on the web;
EVED MUMEToUs arzanizations armmd the world have successfully emmlated crpanizations Branding image
and oostomer service comprise all of any corporation’s fondaments] goals. Conpandes tend to be basad
on their customers by developing tme relstionships to commect with them to serve those that are in need,
serve as dedicated clients, and ensure the corporate mage s protected

India has a smong rivalry in the way that Amazon and Flipkart operate on the web, in Indiz snd Snapdeal
dorminaes in the market Biamy Sh marketing strategies and other publicizing eforns enable the use of
step-bry-by-step methods required for them o zain new customers snd srow.

5M has become an essential ool for the promoters. & has not only enhanced seller and baryer relatons
Trut has also helped the organizations retain their clients with high oustomer satisfaction. It has helped via
Weblogs, Wikis, and Micro writing for a blog, pictures, and recordings. The purchasing cycle is in a real
sence influenced by the method of promoting a specific brand name Marketing on various platfiomms i.e
5M is considered the best apparats for promotionsl comespondence. Kim and Ko, 2012 mentioned that
assoCiaions are uilizing campaigns throush 5M to pull n oostomers, just as expanding customer
dedicanon Similarly, literature has referenced that marketing throush 50 is oot qoite the same as
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How Variety Seeking, Brand Image. and Social Self
Contributes in Development of Brand Love and Word of
Mouth
Rahul Pratap Singh Emaay, Pooja Jain, Brakmmanand Sharma, Prabhjot K, Rahul Sharma,

Anshay Simgh, Md, Etogubal Waris, Gitg Suri, Prom Shorma, Aottt Tharow, Fiadh Paraani,
Lalita Davi

Absztract

This research stdy amed to examine the effect of the mdependent variable (social-self, brand-mmage,
and vanety-seeking) on the dependent variable (brand-love and word-of-mouth). This study also analyzed
the effect of socie-economic vanables (zge sroup, pender, Imcome group) varisble on different constmcts
of this stody. A cansal method of research was used to collect data fom respondents. 4 questonnsine-
ased survey was used to get feedback from foed lovers. The nonprobability purposive sampline method
was used to collect a sample of 200 from a population of smdy which was selacted from food restanrands
like Dionninos, Pizza but, CCD, Mac Doasld's, Barista, and others. The smdy found positive and strong
relationships with all the varables. The results of this paper identify that varety seeking, brand-image
and social-self do have an impactful influence on brand love (63%:). This has also been explored that
rand image vanety-seeking, and socizl self does posigvely influence word-of-mouth also (39%4). This
means that as a larger varety is mamtzined by the brand high brand love and word-of-mouth can be
attained Also, brand image is considered to confribate sipnificantly to brand love and word-of-mouth.
Samprisingly, social self is also considered critical to both brand love and word of mouth.

\Eeywords: Fariety Secking, Brand Image, Social Self, Brand Love, Word of Mouth

Introduction

"A Brand is recognized to give enthusisstic advanmees 1o ryers. Specifically, brands of desizn items are
known to have emblematic implications comirasted with other item classifications becanse of their
capacity to pass on the personality of the wearers (Canpbell, 1985; Hebdige, 19087)". Utilization practicss
spaak o the longing to have assured brands s 2 medium to accomplish position and self-nishisousness
(O'Cass and Siahtird, 2013). Specifically, style brands are recognized to be affected by customers” ways
of life. Okher than that, shoppers have become more style cognizant firthermore, are amdous to keep
themsehves refreshed with the onsoing pattiems. Brand love is 2 generally new substance in promoting
writing. As it is well-kmown, customers' setting up an enthusiastic ink with brands and conceming
assoCiation with the identity of a branded product are venerable issnes that can inchade a broad imagze of
Company brands. That alse clanifies the brands" miquely simated via the shopper and thedr raits of them

124
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Brand Communication, Emplovee helief, and Citizenship
Behaviour: A Study of the Hospitality Sector

Chanda Guilari, Pranshumam Parashar, Akash Gupta, Efza Jain, dvinash Mishrea, Riovvie Mahgian,
Satzhi, Shrvall Chowdhary, Charu Semgar

Absztract

The purpose of the smdy is to explore the relatonship between Brand Conmmnicaton, Employes belief,
and citizenship behavior. The data was collected from 250 respondents through an online survey, out of
which 201 complete responses were received The regression test ascertzined the relationship betwesn
Brand Commummication Emmployves Belief and BCB, indicating better commmmication and the belief of
enmployess strengthens the dtizenship behavior of employess.

| Eeywords: Brand Commurication, Employvee beligf, Brand Cinizenship Behunvior

Introduction

Brands: are the inferface between the costomer and the organizatgon The sidy mvestizates the efects of
brand conmmmication and employee belief on dtizens hip behavior. Conmmmnication is considered one of
the powerful techniques to inform influence, and bmld effective attachment of employees towards the
orzanization. Citizenship behavior is 4 major constouct that subsumes a vohmitary behavior that enhances
Brand citizenship behavior was originally introdinced by Gemman scholars derived from the theory of
Organization Citizenchip Behaviow (OCE). In an organizational sefting, orgsmizational Cifzenship
Behaviour is considered as self-driven work behavior, which is defined as a discretionary individusl
behavior, not explicitly ackmowledzed by the formally developed HE. reward system

In the dynamic emvironment, every brand is competing to establish and sustain the changing demand. &
brand is recogmized as A pnmary ssset that is crocial for sunvival, success, and Faining competidve
advantaze. The effect of personal employee interaction o the brand contmibutes to brand mccess. So, the
importance is the mput comstrocts, whether the nght kind of information is being passed to the
organization for developing the employes belisf.

Brand commumication initstives finons on the meaning of the brand and the brand valoes, that are simed
at the internal custome s, As raditionally, if's being perceived that brand conmmmication is the weapon
for atiracting the consumers. But, brand conwmmications do affect the mindset of the employees mvolved
with the brand  These social networks have given tremendous support to the exicting WOM concept. Few
conventional types of brand commmmication via public relatons, television, adverfising, etc, have

137
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Detection of Bone Fracture by Analyvsis of Medical Image
Using Image Processing

Satish Bewmzal, Pinky Sodki, Bragesh Shemves, Mafendva Sinsh Fadev, Hema Purnswes,
Ram Eumar Paliwal, Preeti Sharma

Abstract

Mfadical image processing for bone frachre detection is an miportsnt field of research in computer science
because the basic X-Ray images do not always produce clesy and effective reslts. In additon, sometimes
the size and quality of the x-ray are not acourate and bone fracres are diffioult to detect. Therefors,
intellipent and effective systems nmst be desizned that mitomatically detect bone fracnmes. This paper
aims to develop a Compaser-Based Dieduction System (CBDE) to detect bone fracture in the given 3-Bay
imzge. The proposed system focuses on the long fenmr and arm bones. The developed CEDS system
comprises two stages. In the first stape, the frachared x-Tay immges are processed nsing different
rechnigques of image processing, pardculardy the morphological techmique to provide a clear shape and
stmacture of the bone, and then uses cammy edeze detection alzonthm to detect bone fracture in the given
M-Fayimage.

| Keywords: 1-Ray imase, Wadical image processing. bome fracure deection”™

Introduction

Mnjocmdar et al., (2012) finds bone frachme is 8 consequence of severs sirain on the bone and it may be
cansed doe 1o many reasons inchuding the most copmmon ones that are infentional or wmintentional
accidents (Trammsatic Fracnares), dissbility of the bone to handle stress or weight even mmder normal
droenstances (Insufficiency Frachmes), or regular load-bearmg siram on 2 nomal and bealthy bone
(Stress or Fatipne Fracures). Amy type of frachme distwbs the shape and potency of a bone resulting in
mmhearsble pain, loss of fimctionality of the hone, and in some cases, flow of blood aromd the injury
Cephas and Hilda (20015)..

The medical field relies heavily on the image descriptions of suspected bone fractures, such as X-Ray,
for effective diagnosis and analysis (Mojoomdar et al | 2013). The author cited that although X-Fay is
known to expose most of the frachres subtle bone frachares that result either due to inmmanre skeleton
stmacture in children or due to severe or repeated strain on a particular bone, may not be directly evident
through an 3-Fay. Therefore, doctors tend to nse advanced techniques like MFEI scans, CT 5cans in
addition to X-Fay scans tut Bhakare et al . (2015) sugpest that X-Fay, as well as MBI scans, produce






